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Classroom Location and Time 

National Press Club

 529 14th Street NW, 13th floor, Washington, D.C.
Tuesday, 7:30 p.m.-9:45 p.m.
Professor
Asra Q. Nomani is a former Wall Street Journal reporter and the co-director of the Pearl Project, an investigation into the murder of Wall Street Journal reporter Daniel Pearl. She is on the faculty of journalism at Georgetown University. She can be reached at asra@asranomani.com.
Course Objectives
This course integrates practice and theory to provide an overview of the techniques and impact of reported opinion writing. Furthermore, various teaching strategies will be used in this course to help students master the following activities: 

· To develop good research, reporting, and persuasive writing skills resulting in published work. 

· To develop writers who understand and can communicate critical issues so that the public can make informed and thoughtful decisions. 

· To develop an understanding of the role of public opinion in public policy. 
Syllabus modification notation: The syllabus might need to be altered, and the professor retains the right to do so. In those instances, the instructor will give notice of those changes to the class in a timely manner.

Availability
Please contact the instructor by email with questions at asra@asranomani.com to arrange a time to talk by phone or in person. 

Required Text
· AP Stylebook 

Recommended Reading
· The Masthead, published quarterly by the National Conference of Editorial Writers, can be accessed at http://www.ncew.org. The full range of opinion writing--editorials, columns, commentaries--is covered in this publication. www.aope.org 

· The ASJA Guide to Freelance Writing by the American Society of Journalists and Authors; recommend membership in this organization, www.asja.org 

Assignments Due Electronically
Monday, 9 a.m
Course schedule
Week 1: Introduction & Ideas
· Introduction to class 

· Introduction to each other. Warm-up exercise: interviewing, profiling. 

· Getting started. What opinion writing is. The history of the op/ed page. 

· How it is different from blogging. Read Megan McCain blog. 

· What sets opinion writing apart from other sections of the newspaper. 

· Types of opinion pieces: first-person, event-based, narrative, solution-based, "citizen expertise" 

· Picking an idea 

· How to decide which topics have the most impact 

· How to make sure your piece hasn't already been written: Nexis & Google 

· Doing initial reporting 

· Examining a case study: "Going Where I Know I Belong" 

· Pitch 

· Lede 

· News hook 

· Nut graf 

· Arguments 

· Conclusion 

· Editing 

· Marketing 

· Navigating through our electronic newsroom: www.enewsroompedia.net. 

· Learn editing in MediaWiki using sample page 

· Lab: Divide into teams and discuss ideas for your summer opinion piece 

Assignment: 

· Set up Log In information with full name 

· Write 30-word bio and post to student page 

· Develop three ideas either as individuals or as teams with specific markets in mind; write three summaries of about 250 words each of the ideas, providing news hook, relevance, structure and rationale; post to student page; we will select one idea by the beginning of the next class for you to pursue 

Week 2: Pitches
· How to find the right market for your essays 

· How to make the kind of pitch that editors will notice 

· How to write a pitch 

· Consider multimedia options 

· Lab: Break into teams to develop story pitches; pitch each other; see what your teammates are missing 

· Assignment: 

· Write a 500-word pitch to an editor 

· Reading for next class: Read selected works by Nicholas Kristof, New York Times columnist 

Week 3: Interviews, anecdotes & first-person reporting
· Learn the art of the interview 

· Learn how to get great live anecdotes 

· Learn how to recreate anecdotes 

· Learn how to use statistics 

· Learn how to tap experts 

· Learn how to take notes 

Lab: Practice interview skills with team members 

· Assignment: Identify five sources and interview them. Write 250-word memos, summarizing the best quotes, arguments, anecdotes from each source. 

Week 4: Speaking Truth to Power: The Role of Journalists in Social Change
· Assignment: Identify five additional sources, using methods you learned from Dana Milbanks' reporting style. Interview them. Write 250-word memos, summarizing the best quotes, arguments, anecdotes for each source. 

Week 5: Writing: Ledes, nut grafs, and threes
· How to write a great lede; types of ledes 

· How to write a great nut graf; what it needs 

· How to present arguments, anecdotes, points in series of threes 

· How to establish the news hook 

· Lab: Work with team on how you are going to organize and structure your opinion piece. 

· Assignment: First draft due. 

Week 6: Filling in the holes in reporting
· How to identify the holes in your first stage of reporting 

· How to fill them 

· Lab: Work with team to establish the holes. Peer review. 

· Assignment: Give two team members constructive feedback on their piece; post to the student's individual page 

Week 7: Re-writing
· How to organize your thoughts and stay focused to present the best argument possible 

· How to use the first-person technique to write an engaging essay 

· The importance of knowing your target audience 

Assignment: Second draft due 

Week 8: Re-reporting
· The reporting is rarely ever done. How to identify holes you still have to fill in the reporting 

· How to avoid getting frustrated 

· How to go back to interview subjects for more details, more quotes, more anecdotes 

Assignment: Third draft due 

Week 9: Editing
· How to sweat over your reporting but not bleed over your copy 

· What to expect during the professional editing process 

· Assignment: Final 900-word opinion piece due 

Week 10: Rewriting (again), fact-checking
· Accepting changes, fighting changes 

· Fact checking 

· Assignment: Have final edit complete for publication 

Week 11: Publishing and selling your thoughts in the marketplace of ideas
· Publication of piece

· Viral marketing 

· Making sure that your piece has legs 

Assignment: Develop marketing plan for your story; write 10-point marketing plan with specific websites, blogs, individuals to whom you are going to send your piece 

Week 12: Measuring impact & celebrating
· Weighing in on online debates: the etiquette, the heartache 

· Handling mistakes: what to do 

· Class presentations: your piece, what you learned and what you contributed to the world

· Celebrating: Recognizing the good you've done 

Assignment: Implement your marketing plan. Celebrate. 

Course Grading and Guidelines 
Your work will be evaluated by the professor, who will measure all work according to three criteria: content, organization and mechanics. 

Articles and stories you submit must reach the assigned length and be typewritten. The AP Stylebook must be followed. 

Evaluation of your written work will be based on appropriateness of content, clarity of purpose, clear and concise writing style, efficient use of words, grammar, spelling, mechanics, organization, preparation, proper use of appropriate journalistic style, and attention to deadline. 

Grades for each of your assignments will be based upon a professional standard. The professor will evaluate your work according to its suitability for publication in a newspaper or magazine or on a news website whose standards correspond to the industry norm. 

Your semester grade will be based upon consistent effort through the semester. Meeting deadlines, growth, and understanding of the subject and techniques are of the utmost importance in this course. 

Attention to deadlines is extremely important. 

Attendance
Attendance is very important. Classroom communication is a process of sharing. Your observations, insights and analyses are valuable to the whole class. Your participation will be reflected in a concrete way in your semester grade. 

Grading Scale 
The grading scale used for this course is: A, A-, B+, B- C and F 

· Class participation in discussions, 15% 

· Lab participation in group-based discussions and peer reviews, 15% 

· Assignments related to production of a final major opinion piece, 30% 

· Final opinion piece, 30% 

· Marketing, 10% 
Final opinion piece will be graded based on the following criteria: 

· Clear identification of an issue; 

· Logical progression of ideas 

· Clear presentation of the arguments 

· Grammar/mechanics 

Evaluation Criteria for Letter Grades 

· Excellent or A: Professional quality work. An insightful, relevant, newsworthy subject. Piece involves the reader in its drama, humor, ethos or pathos. Technique is flawless with perfect content, organization and mechanics. Information supporting the story is complete and accurate. Wording is precise. The writing explores the piece at different levels and does not simply make the same point from different perspectives. Publishable and distinguished. 

· Good or B: Competent, functional opinion writing. Journeyman journalism. Publishable. Clean copy that makes a significant point efficiently in support of the story. Appropriate expression of active, believable, moments that reveal a key person, place or event. Details are thorough and accurate. Writing mechanics and organizational technique are of a high order. The piece is thorough. 

· Acceptable or C: Average, run-of-the-mill opinion writing. Probably publishable, but undistinguished. Properly written, but the content is average quality that may or may not be publishable. The piece offers little insight into why the subject is newsworthy. Content is adequate to identify the subject, but poorly organized. Mechanics are good. 

· Unacceptable or F: Not publishable. Decidedly unprofessional. Weaknesses in journalistic thinking, feature writing technique, and/or professionalism have resulted in a failure on this assignment. Inaccuracies and other content errors, poor mechanics, unpublishable organization, and/or missed deadlines have reduced the assignment to failure. 

Final grade: Your final semester grade will be based on the professor's subjective evaluation of all of the work you complete and submit during the course. Attendance and enthusiastic participation form a significant portion of the semester grade. 

Very important criteria: 

· perfection of written materials 

· punctuality on assignments 

· participation in class activities 

· attendance at class meetings 

Honor Code 
All journalists must conduct themselves according to the highest standards of personal ethics. 
Students with Disabilities Policy
· Students with documented disabilities have the right to specific accommodations that do not fundamentally alter the nature of the course.  Some accommodations might include note takers, books on tape, extended time on tests, and interpreting services among others.  Students must present an official letter from the Academic Resource Center listing the exact accommodations needed.   
· Students with disabilities should contact the Academic Resource Center (Leavey Center, Suite 335; 202-687-8354; arc@georgetown.edu; http://ldss.georgetown.edu/index.cfm) before the start of classes to allow their office time to review the documentation and make recommendations for appropriate accommodations.  If accommodations are recommended, you will be given a letter from ARC to share with your professors.  You are personally responsible for completing this process officially and in a timely manner.  Neither accommodations nor exceptions to policies can be permitted to students who have not completed this process in advance.  
Classroom Etiquette
Students should turn off all cell phones, pagers, or other communication devices while in class.  Class discussions should be respectful and considerate of others’ views and opinions.
University Resources

· MPS Writing Resource Program (Lauinger Library, 217A; 202-687-4246; http://writingcenter.georgetown.edu/)
· Academic Resource Center (Leavey Center, Suite 335; 202-687-8354; arc@georgetown.edu; http://ldss.georgetown.edu/)
· Counseling and Psychiatric Services (One Darnall Hall; 202-687-6985; http://caps.georgetown.edu/)

###

