MPJO-808 Storytelling 2.1
  
Spring only 
  
Jody Arlington, Susan Koch 
jody@prcollaborative.com; susan@cabinfilms.tv; 

Office Hours by Appointment 

"Storytelling 2.1" is an interdisciplinary course designed to teach students the process for creating compelling narratives and the tools for promoting them in the current media environment. Students will work with an Emmy-award winning filmmaker and prominent Entertainment PR strategist on a documentary project focusing on the "other DC"—the one typically not seen by tourists and visitors. This is a continuation from last Spring’s Storytelling 2.0 class. Pulitzer Prize-winning journalist Jose Vargas, whose year-long Washington Post series inspired the upcoming documentary "The Other City" on the HIV/AIDS epidemic in DC, will guest lecture along with other prominent professionals in music composition, editing, cinematography, marketing and distribution. 

Students will participate in the different phases of the filmmaking process; they will also help create a Web site and develop a festival, press, outreach and marketing strategy for a project. Students will be given concrete video production assignments directly related to the making and marketing of the documentary and getting to know the “other DC." They will be expected to do online and field research, assist with basic film production on location, utilize basic interviewing skills, and create and provide content for the Web site. Watching and discussing documentary films with emphasis on understanding and learning about the basic principles of storytelling and filmmaking will accompany the hands-on documentary work. 

Class discussions, which will include additional guest lecturers from the film community, will focus on such topics as: 

1/ What makes a good story, how to "find" original stories 
2/ Developing characters and plot, interviewing techniques 
3/ The legal and business aspects of documentary filmmaking 
4/ The use of new media in documentary filmmaking 
5/ Using documentary films to effect social change 
6/The current state of the documentary marketplace and 
7/How to package and promote a film project throughout its entire life cycle. 

Class open to journalism students in the MPS only.

Credits: 3

Prerequisites: None

Expect two hours of lecture and six hours field work each week.
STUDENTS MUST TAKE A SURVEY BEFORE FIRST CLASS.
Recommended Books
"Directing the Documentary" by Michael Rabiger 
"I Wake Up Screening: What to do Once You’ve Made That Movie" by John Anderson & Laura Kim
"Writing, Directing and Producing Documentary films and Videos" (3rd edition) by Alan Rosenthal 
"Documentary Film: A Very Short Introduction" by Patricia Aufderheide
"Marketing to Moviegoers: A Handbook of Strategies Used by Major Studios" by Robert Marich 
"The Ultimate Film Festival Survival Guide" by Chris Gore 
"Risky Business: Financing & Distributing Independent Films" by Mark Litwak
Recommended websites and blogs: 
IFP.org

Documentary.org
Variety.com 
Hollywoodreporter.com 
Indiewire.com 
Cinematical.com 
Blog.Spout.com
Moviemaker.com

*** Additional materials and course information and assignments will be posted on an open-sourced online bulletin. 
  
Assignments
Weekly Journals of at least 500 words (Due via email Monday prior to the first class of each month) 
Screen and contrast two different styles of documentaries (500 words) (Due January 26)
Bus tour across city and written observations (500 words)  (Due via email Monday prior to March 16th class)

2-3 minute video with no dialogue or narration  (EXTENDED - Due February 16)

2-3 minute video about a person or “character” (Due March 15)

2-3 minute video on an activity or event in DC (Due April 6)

Final Project: 3-4 minute video about “The Other DC” (Due May 4)

Strategic Plan Assignment (Due April 13) 
Media Monitoring & Tracking (Sequential individual assignment--due at each class)

All videos must be submitted on DVD.   Written assignments will be submitted electronically to both professors.
Note:  All videos will be done in teams.  Teams will be assigned to ensure that each team has students with a variety of skills.
During the semester, there will be numerous opportunities for field location work/site visits.   There will also be numerous guest lecturers that complement class discussion and focus on various aspects of filmmaking.
  

Class discussion topics and assignments are subject to change.  We have posted here main assignments and discussions only.
   

Week 1 (January 19)     
General Overview. Class objectives and assignments defined.  
Individual Assignment due January 26

Watch 2 documentaries with clearly different styles.  You can choose any 2 styles you want such as the verite documentary, Michael Moore (host driven) style, narration driven (history channel), etc.   Write 500 words comparing and contrasting the two styles – and what you like (or don’t like) about each style.  Examine the role that style plays in telling the story.  How effective is it – and why?  Do the films have a strong beginning, middle, and end?  Come prepared to discuss in class on January 26th.   
Team Assignment due Feb. 9
Shoot, produce, and edit 2-3 minute video with no dialogue, narration, text or titles.  Music is fine and recommended.  This video should be a visual postcard about DC.  It can be a place or location that might surprise us or is off the beaten path…or a place you’ve discovered.  Think about how you tell a story with visuals only.  Due on February 9th. Remember to submit as a DVD. 

Rotating PR Assignment

Each student will do a media monitoring and tracking assignment that will be passed off to the next student so that everyone has the assignment for a week. Students will verbally summarize their efforts in class before it is passed to the next student.
    

Week 2 (January 26) 

Class Discussion.  Basic elements of strong storytelling.  What makes a good story and why. What are the basic elements of every story?  Developing a storyline (3 act structure – why it’s useful.)  Discussion in part will be based on the homework assignment on watching 2 distinct styles of documentary filmmaking. 

Team Assignment:  Continue working on video postcard due Feb. 9
PR Assignment:  Follow Sundance Film Festival coverage of Alex Gibney’s CASINO JACK and Gayle Ferraro’s TO CATCH A DOLLAR: MUHAMMAD YUNUS BANKS ON AMERICA.  

These two films will and their campaign strategies will be compared and contrasted as they unfold over the duration of the class.
Week 3 (February 2)  

Guest Lecturer, David Gale, Executive Vice President for new media, MTV Networks, former head of MTV Films for 11 years.  He will screen and discuss excerpts from MTV’s $5 Cover.

(www.fivedollarcover.com) Discussion will focus on use of new media as well as character and story development on a variety of platforms (online, TV, and theatrical). Which elements are consistent regardless of broadcast/distribution outlet and length?  How important are such elements such as location and music?    The first two $5 Cover series are based in Memphis and Seattle.  What might one done in DC look like? 
Submit January journal entries by February 1

Individual Assignment due February 9

Bring in a story idea centered on an interesting character to share verbally with rest of class.  Look for a character/story that reflects a part of DC not often seen or a different way of looking at a typical story or a side of a person that may not be readily apparent.  Be prepared to discuss why you think this person makes a “good character” in class on February 9th.  

Team Assignment due March 16
Shoot and Produce a 2-3 minute video about a person or "character."  Think about what makes a good character.  The video should include an interview with the person as well as b-roll of the person.   
Week 4  (February 9) 

Screen and discuss first video project.  Further Class Discussion: Finding and developing characters.  Who makes a good character?  How do you find good characters?  How much access do you need to a character?  How do you create a level of trust?  How do you develop a compelling storyline based around a character? 

Individual Assignment Due via email March 15
Take the 90 bus across the city beginning in Adams Morgan or U Street all the way to Anacostia.  Write 500 words describing your experience and what you see.  Talk about how you feel riding this bus and your observations as the city changes as you ride across town.  Who are the people who get on and off the bus? How divided are the neighborhoods in DC?  What are the biggest surprises you experience?  Come prepared to discuss your experience/reactions in class. 

Team Assignment Due March 16

Continue working on “Character” videos, now due March 16th.

Week 5 (February 16)  

Screening first video assignment and discuss.   Discuss what makes a good character. (Each 

student will discuss example of a “character” that interests them.)

Team Assignment due March 16
Continue working on “Character” videos and D.C. 

Individual Assignment Due via email March 15
Complete and Submit Bus Ride observations by class on March 16th.
Week 6 (February 23) 
Continue class discussion on what makes a good character, character development, and how to tell a story.  Will screen examples. 

Team Assignment due March 16
Continue working on “Character” videos and D.C. 

Individual Assignment due March 15
Complete and Submit Bus Ride observations on March 15

Week 7 (March 2)  
PR 101: This class will be devoted almost exclusively to fundamentals of strategic planning, media relations, messaging and peculiarities of Film PR that have not been covered in previous classes.  Each Student will be expected to develop a strategy memo for a social issue documentary that utilizes the ten step strategic communications planning matrix.  Students should select their documentary and be prepared to discuss by March 23.
Submit February journal entries by March 1
Individual Assignment: Strategic Plan for a documentary Due April 13, Note: Bus trip observations now due March 16
Team Assignment for March 16
Continue working on character video.

March 9 NO CLASS SPRING BREAK 
Week 8 (March 16) 

Screen Character videos and Discuss.   Also we’ll discuss in class impressions of bus trip across the city.  (Note:  this is a written assignment as well that is due prior to the class via email.) Will go over assignment that is now due April 6th on producing a video on an activity or event.
Team Assignment Due April 6
Shoot and Produce (edit) a 2-3 minute video on an activity or event in DC.  Use as much verite footage as possible to tell the story.  
Week 9 (March 23)

Film PR:  What is the importance of new media in documentaries, and in promoting/marketing documentaries? A featured guest will discuss. Ins and Outs of “In Market” film PR.  Discussion and counsel on selected documentaries for final PR projects. 

Team Assignment Due April 6
Continue working on activity/event video.

Week 10 (March 30) 

Guest lecturer.  
Week 11 (April 6)

Screen and discuss “DC Event or Activity” videos.   What are the challenges of doing verite documentaries?  What are some of the tricks?  
Submit March journal entries by April 5 

Team Assignment Due May 4
Begin working on final video project focusing on a story of your team’s choosing on “The Other DC”

Project will be evaluated based on originality of idea, storytelling, strength of the character(s) and production skills including camera work, choice of locations, music, and editing.  

Week 12 (April 13)

Guest lecturer – one hour.  The 2nd hour will be devoted to meeting in groups with professors to discuss any questions or concerns regarding your final video projects now due May 4. 
Week 13 (April 20) 

Present Strategic Plan Projects
Guest Lecturer TBD

Note:  Final Projects Due May 4
Week 14 (April 27)

Guest Lecturer TBD

Week 15 (May 4)

Final Projects Due 

Submit April journal entries by May 3.  We would like one final entry that summarizes class experience and incorporates final project presentations by May 15
  
Grading 
	Video Pieces (3 total) 
	30% (10% each) 

	Weekly Journal 
	10% 

	Other Written Assignments 
	10%

	In-class Participation 
	10% 

	PR Assignments 
	20% 

	Final Project in lieu of

Final Exam
	20% 


Regular and active class participation:
There will be no more than two absences without excuse. Late work will not be accepted. Procedures of the Honor Code will be followed without exceptions. This class is a Safe Zone, thus everybody will be treated and respected as a human being. No harassment will be tolerated.
Undergraduate Honor System:
Students are expected to abide by the Georgetown University Undergraduate Honor System. If you have not already done so, please familiarize yourself with the material and information posted on the Honor Council's website: gervaseprograms.georgetown.edu/hc/index.html
Georgetown University Honor Pledge:
In the pursuit of the high ideals and rigorous standards of academic life, I commit myself to respect and uphold the Georgetown University Honor System: to be honest in any academic endeavor, and to conduct myself honorably, as a responsible member of the Georgetown community, as we live and work together. 
Academic Resource Center:
If you believe you have a disability, then you should contact the Academic Resource Center (arc@georgetown.edu) for further information. The Center is located in the Leavey Center, Suite 335. The Academic Resource Center is the campus office responsible for reviewing documentation provided by students with disabilities and for determining reasonable accommodations in accordance with the Americans with Disabilities Act (ADA) and University policies. 

PAGE  
2

