BLHS-385, “Engaging the Media,” Fall 2010

Georgetown University, School of Continuing Studies

Instructor:  Tracy Schario Johnson, APR, taschario@yahoo.com, 202-714-9864

Bio:  www.schariojohnson.com/bio

Course Objective: To gain a detailed understanding of how to develop, implement and evaluate a media relations plan, build relationships with reporters and bloggers, manage both proactive and reactive media situations and examine how the media operate. To evaluate the ethical practices of journalists and public relations practitioners and explore relevant case studies.  To gain public speaking and presentation experience.

Textbooks: How Come No One Knows About Us?  Tactics Anyone Can Use to Win High Visibility, Robert Deigh, 2008, available at amazon.com. 

Digital Strategies for Powerful Corporate Communications, Paul Argenti and Courtney M. Barnes, 2009, available at amazon.com and eBooks.

Additional Readings: Select readings from academic papers, trade press and books to be assigned and provided via Blackboard.

Writing Assignments: Students must complete a series of eight written assignments to further explore the readings and discussion topics.  Papers will be 500-700 words in length, 12 point font and double spaced. Citations may be in text or footnotes. Assignment due dates are listed below.

Grades: 


10% attendance and class participation


40% writing assignments (8)


20% in-class presentation of media plan

10% mid-term


20% final exam

Fall Semester

	Week 1
	Media Relations: How this critical element of public relations fits into the overall strategic communications plan. Tactics and terminology. 

	Week 2
	Opinion Makers and the Media: Agenda-setting and other theories on the power of the press. News, editorials and commentary. Writing Assignment #1 due today – Critique the agenda-setting power of the media using a current issue in the news to illustrate.

	Week 3
	Media Relations Writing and Relationships: Press releases and the art of pitching news, trends, issues, service, products and personalities. Proposed panel of radio/tv producers and reporters. 

	Week 4
	Field Trip:  WTOP or Washington Post or WJLA-ABC 7 newsroom. Writing Assignment #2 due today – Explain how the media define and “mediate” news and suggest ways public relations professionals can take advantage of existing media practices to promote an organize/personality/product/service.

	Week 5
	Social Media: Targeting bloggers and leveraging Web 2.0 tools. Writing Assignment #3 – Identify 3-5 lessons learned from field trip and panel discussion and explain how you would apply them on the job.

	Week 6
	Media Measurement: Why ad equivalents don’t work and how to sell this valuable research to management and clients. Proposed Guest Speaker: Shonali Burke, accredited, award-winning PR maven (www.shonaliburke.com). Writing Assignment #4 due today – How is your company using social media and what improvements could be made.

	Week 7
	Ethics and the law. Review codes of ethics, libel, slander and privacy. Defense contractor case study. 

	Week 8
	Mid-term: in-class written exam including multiple choice and essay questions.

	Week 9
	Creating and selling a media plan – research, strategy, implementation methods, and evaluation. Identify topic for in-class presentation. Writing Assignment #5 due today – Evaluate case study (Boeing/Air Force procurement scandal or Titan Corporation international bribery) and explain relationship between media coverage and corporate/government public response.

	Week 10
	Field Trip:  WTOP or Washington Post or WJLA-ABC 7 newsroom. Writing Assignment #6 due today – Watch State of Play or All the President’s Men and write an analysis exploring the following question:  “How do sources and journalists influence and affect the outcome of criminal investigations.” Include assessment of ethical considerations, constraints of traditional news cycles and pressures of corporate structure. 

	Week 11
	Presentation of media plan to class. Peer critique.

	Week 12
	Crisis Communications and the Media: Creative and honest ways to avoid “no comment.” H1N1 case study. Writing Assignment #7 due today – Critique CDC’s public affairs efforts on H1N1 vaccine and public information campaign.

	Week 13
	Diversity and targeting ethnic markets. Proposed Guest Speaker: Rochelle Ford, PhD, APR, associate dean of research and academic affairs, Howard University, and PR Tactics diversity columnist.

	Week 14
	Media relations specialties: international, financial and health care. Writing Assignment #8 due today – Select current issue in the news and identify 5 tips for successfully engaging the media and possible ethical considerations for each.

	Week 15
	Why media relations is the foundation of PR. Proposed Guest Speaker: Robert Deigh, author, journalist and PR professional (www.rdccommunication.com). 

	FINALS
	Final exam: in-class written exam including multiple choice and essay questions.


